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The value of pedagogical relation is determinatoseits participants.The basic role of an
educationalist is to help learning valuable thifgsolnai 1996). In our days, when we talk about
learning extended for whole area and content eflbhg learning, it is reasonable to distinguish
the different forms (formal, non-formal, informadf learning. To help the integration of these
forms of learning also has been added to the teachele (Bendikova & Jafokova 2009;
Chovanova 2010; Bendikova 2011; Horvath H. 201Ind8Bleova 2012a, 2012b). We must pay
special attention to informal learning that is iar ®@veryday life and yet it remains undetected
(Coombs & Ahmet 1974).

Tourism is a special part of informal learning wéierone may find the direct and indirect
way of learning. Tourism approaches mass of peapteis not just beneficial economically but
helps the self-realization of people (Barabasz 200ferefore, tourism needs to be considered as
an important field of study thus is our justificatifor pedagogical analysis.

By nature pedagogy takes on varied values. Frosethalues this study concentrates on
sport, exactly on sport tourism and its main puemo$o live through the experience of a certain
sport event, and to purchase various servicesrinamion, at the same time. (Banhidi 2006) In sport
tourism there are two distinguished sections sgchctive and passive sport tourism. Active sport
tourists take part directly in sport events whissgive sport tourists participate only as spedator
Participants of passive sport tourism can be ddvifigther into other two categories according to
their purpose of travelling: they may belong totadshe athletes (e.g. trainer, family member,-doc
tor) (competitive or recreational), or they cansogpporters of the sport event connected closely to
sport tourism, and can be visitors of instituti@ngt to connect to sport event). Passive sportsour
usually moves larger masses of people than theedictim of sport tourism.

In domestic and international sport life the popityeof sport changes dynamically. Media
is the biggest ‘fashion dictator’. Nowadays on tibye of the popularity list — where the main crite-
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ria is, that the sport affects sport experienceallyg, as well — thereare ball games. According to
survey the most fashionable sport on TV is handbhith has even succeeded football.

Hungary is the 8 on the ranking list of the International Handizederation that includes
both clubs and national teams. There are two calsungary that belong to the international
elite: MKB Veszpréem KC and Pick Szeged, where trener has been listen among the best 8
clubs in the world. Fans support their teams frdim\ger the country.

Within sport tourism we focus on passive sport igmurconnected to handball. It moves a
great mass of people which we explained with netyesssport and interest in sport achievements.
According to our theory the outcome of an sporingéad fan involvement together are considered
as value. So value is not just sport performandealso activities of supporters helped this process
We state this although we are aware of that chgenirsport achievement cannot be measured ex-
actly. However there is countless recording of gamed declaration of players proved that the
presence and activity of supporters have imporgatt on the results.

It can be revealed that sport tourism providesamdy individual but also social values for
participants. On the one hand social value meamsnty into and pertaining to a fellowship of
community of individuals. On the other hand supipgrand cheering of their beloved club - that in
most cases is expressed in sport achievement eaaldze regarded as social value (even if given
team leaves field as loser).

From the above definitions of sport tourism it éelis that its most relevant factor is experi-
ence for which members of the target group is mdllio pay and buy related services. it is reason-
able to assume that by adequate motivation a laageof this population can be persuaded to ex-
pand their range of experiences (e.g. by visiting exploring of tourist attractions of given settle
ments).

AIMS

The appearance and validation of pedagogical aspetheory and practice of tourism; the
implementation of tools and ways of pedagogy; toneet the economical and pedagogical aspects
and consequently to develop pedagogy of tourism.

The first step of our query was to find answer® fiollowing questions:

» Who visits the matches of MKB Veszprém KC?

o How do they spend their leisure time?

0 Is there any sport activity included in their coétwf leisure? If so to what extent?

o0 How much does the intensity of movements affedt thealth?

o What types of tourist travels are preferred oveirthassive sport tourism activity?
» Based on visits of sport events are there any restikat can

0 enrich tourist activities of the studied population

o0 enhance their activeness and sport activity;

0 be strengthened to look at health as an importaoe?

METHOD

On the one hand we altered a questionnaire thatoassd on Tamas Doczi's related ISSP
international research, on the other hand we usexl @@ our former questionnaire in which
Veszprém supporters were analysed at the timenalsfiof club tournaments that was fought
between MKB Veszprém KC and Pick Szeged in 2009.

Collection of data was made via an online quesagen

Firstly we used quantitative methods including staks, correlation and regression analysis
were used to obtain necessary answers.

RESULTS

In this article only a part of results is discussed present the leisure habits and other needs of
passive sport tourists paying special attentidmet@ith as value in the standard of living of thegs.
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We also wanted to know what age groups erm passive sport tourist refer to. Wen-
cluded that all groups represent themselves. Wkifimportant to highlight that these admirers
their teams may be from all the various parts efd¢buntry.

Chart 1. Distribution of respondents accordin¢age (N=731
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40.1% of people, aged -45, visit matches most often. Fans between thel8-29 are in
second play with their 38%. We can see that thegeoQps together form the majority of t
visitors, almost 80%. Undexged children and pensioners take up only f the asked populatiol
We presume that the reason for such low involverretitese events can be put down to finar
reasons.

Chart 2. Age — frequency of visiting match (N=634)
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From crosstabs analysisthat was made among three age groups -62 years supporters
because of their participation rate of 9(- it has emerged that frequent visitors’ appearast
partly from those aggroup that presents in largest number at sporttevém proportion midd-
age group (3@&5 years) and group still ftained to active aggroup (4¢-62 years) who visit
matches the most frequentijhe analysis above shows that most of the peoptegelto see thes
matches not always belong to the same age groughwepresent themselves the most. in tern
proportion the most frequent visitors are either middle agedple (age -45) or a member of a
bit older but still active group (age -62).

This was proved by the C-square statistic because the level of significailsceinder
threshold value of 0,05 thus itrche stated there is difference between age grangb$requency c
going to matches. The value of phi ratio is 0,44Bjch shows weaker connection compare!
mean. From season ticket customers hereby th-group of 3045 years visit matches mc
frequently (58%) they are followed by the group 01-29 year old supporters (27%) and ther
13% of the group of 462 year old:

Chart 3. Connection of leisure habits and sport movemen6{id:

Physical activity in leisure time

792
300 /

250 A
190
> 200 -
< 123
> 150 -
2
*= 100 53
50 1 14
0 /
daily fewtimesa fewtimesa fewtimesa never
week month year

intensity of physical activity

43,6% of respondents do sports more than onceelt tuat tle rate of people doing spo

daily is also 28%. These numbers are considergarisungly high, especially when we compi
them to earlier data. In 2010 according to the peam Union statistical study of Eurobaromq
only 23% of Hungarian people didorts at least once a week while in the EU this veds ar
average 40%. According to our respondents neafy @2them are physically active on a weel
basis which is 3 times more than the values ofBEhestatistic. It is possible that this numl
exagyerates, however, our assumption still remains tiwatthirds of the passive sport tourists
Hungary exceeds the rate of the national avera®8%3 of the population we asked were pec
between the age 13 who do sports regularly, every day, whilhe majority (36.3%) of th
people who exercise regularly every day come frioenage group of -29. There are those peoj
who do sports more than once a week but not daidlyanong them we can see that almost
(48.7%) of them come from age-45.
The difference between the percentages of passore tspirists and the national average sugge
us to see if there is a connection between physixaicise and supporting (in case of participa
personally or indirectly). We presumed that the arne is physically active more often goes
sport events or rather watches sport running coee
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Chart 4. Connection of leisure time physical activity andeteng running coverar
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Our results did not verify our hypothesis. We fouhdt there is no connection betwe
frequency of watching sport in leisure time andndoit. The chart above shows that there is
connection between the frequency of participatiorsport event and equency of sport activit
Respondents visit sport events a few times a mamghyear but it is independently from their ad¢yi»
in sport. It seems that the affection of passivertsurist to sport appears in their participatadt
sport activity butin this regard this motivation doesn’t show the eamtensity and frequency
visiting sport events and their substantive spcividy.

Chart 5. Connection of leisure time physical activity andtstof healt
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As per our theory those who exer: regularly feel healthier than those who do |
According to the Chsquare (0,000) and the -coefficient (0,412) value there is a moderately k
relation between the two variables. It is alsoageable— but not stressed due to the small popule
— that those who visit sport events more regulargreise less. Presumably the reason behind t
that they would rather go cheering in their freeetithan spend it with being physically active. 1
requires more investigation since the most impt components of our general v-being are the
health of body and mind. Our query still remainsetiler these people can be involved in the ¢
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party that is the physically more active paWe should also take examine the inner motivatio
passive sprt tourists that makes them travel and visit thbwsen occasior

Chart 6. What would you do if can’t go to match? (N=7
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Over 50% of the responsees answered that they Viiodlé way an alternate media sourc
follow the happening anyway (online streaming aodats, TV, etc.) 15% would do something e
including reading, browsing the internet, relaxigging to the heatre and also a kind of sp«
However, 21.8% replied they would not know. We ne answers sucas’l have no ideg, 'I'd go
crazy and 'l can’t imagine’ Conclusively, for every™ responsee a sport event provides ' experience
only if they arethere in person. We considered this group a sdasisbwhen designing tour
attractions. if we add those with the answer 'I'tlknow’ who have not yet found a solution we wo
have the approximately 30% of the population to mvlthe personal appeace on an sport event is
essential thus they are most likely to be intetest®ther attractions related to the original év

Chart 7. Touristic habits of sport event visitors
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85% of the visitors went on holiday in the pasteéans. They choosdifferent types of
holidays according to the various stages of thieies. Over 40% chose the® type (relaxing
beaches as a getaway from everyday stress). 42f8hese people belong to the age-45, but
people between 189 are not far behind (39.1. Adventurous and active sports are prefere!
of the first two age categories; 10 and 1829. Health and learning is a touristic featurehe kast
two age categories, 42 and over 62. As per the Phi coefficient theren@derate connectic
betweenhe age and the type of travellir

Others have already described the types of tourested on thebehaviou and goals. We
chose Hahn’s description because he uses ‘actiseasghe most important factor for vacin-
ers. However, in our case we examined passive spanists who prefer relaxing vacations wh
is a common feature regardless the age and osed to international trenc

To have a better understanding of the motivatiat tof the sport tourists one has to
aware of the opportunities that the chosen destimatffers. Thus our question is ‘To what ext
does sport has an important roleen you planning your vacation?’

Chart 8. Sport habits during vacations
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Except for the age group of ver. 62, the resultswsithat more than two thirds of tl
responees do a kind of sport during vacation bat th not the main reason why they go
holiday. Only 88 people base their holiday on sp@8&6% of age 1-29 and 36.4% of age -
45, It can be possible that tourism, as an unergldield of informal learning, will help to fon
the lifestyles and the attitude towards health agoigysical activties. We need to furthe
investigate what kind of sports do passive spautisbs prefer doing on holiday and if they app
or if they are possible to appear in their everylii@yand vice versa. This would be a much ric
exploitation of a learning pcess which would help to establish a conscious efayaintaining
health without any age group limitatic

CONCLUSIONS:

* Based on the results, most of the people who rdgulagsit MKB Veszprém KC handba
matches are from the age group 0-29 and 30-45.
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* The studied population does sports more often tlegage in Hungary. We suppose it is
because they love doing sports. However, the frecyef doing sports does not correlate with the
frequency of watching sport in one’s free time.

* Those who exercise often believe they are healthar those who do not exercise.

» Almost one-third of the responsees cannot find @ejgtable alternate if they cannot visit a
sport event. We suppose they can be a part ofatigeted population if we consider expanding
touristic opportunities.

* During the past 3 years 85% of handball match asisitvere on holiday. 40% of these
people define themselves as relaxing tourists wyolkenger people, until the age 30, confesses
themselves adventurous tourists according to thenkigology.

» Two-third of the passive sport tourists do someallon sports during their holiday, however
this is not the main reason of their travelling.

SUMMARY

Our examination focused on a small piece of thaipasport tourists in Hungary and stud-
ied their habit concerning their health, free tiantivities and traveling. The results tell us tban-
siderable percent of the visitors of MKB Veszprém Kandball matches participate in other tour-
ism related activities. They usually do sports adl,whowever, this is not their primary motive
when travelling. 74% of the people told us thatythegularly do sports in their free time but our
initial hypothesis was not proved, that of whichswihat fans who follow broadcasts of sport events
are more active physically than those who do nitdvfiothem.

All of the responsees are aware of the positivespatggical effects of sports and those of
who exercise regularly feel healthier. For the otaf of the party doing sports in free time i¢ o
primary factor.

Our results may provide basis for further analywefind out to what extent can passive
sport tourism be part of the improvement of theltheiadicators and to see whether sport can be
considered as a factor that generates changes individuals way of life.

REFERENSES

1. Barabasz Z., Zadarko E. (200”hysical education in contrast to condition of isar and recreation at
Polish Universities in time of system transformatidter 1989 pp 157-163 [in:] Obodiski K., Kosiewicz J.,
Cynarski W. (ed.)Tourism in borderlands — multi-aspect study of ttgumenf Podkarpackie Towarzystwo
Naukowe Kultury Fizycznej, Rzeszéw.

2. Banhidi Miklos (2006 Sportturizmus. Oktatasi segédanyagoll-rom. Student, Gy-Budapest.

3. Bendikova E., Jawwkova . (2009) Telesna a Sportova vychova na zakladnych a strédsiolach z
pohadu vzdelavania buducictrite/ov na Slovensk{in:] Slovensky Skolsky Spogodmienky - prognozy -
rozvoj: narodnéa konferencia o Skolskom 3po&tebské Pleso, 5-6 novembra 2009, Bratislava8&5.

4. Bendikova E. (2012Kapitoly z didaktiky Skolskej telesnej a Sportowgihovy Univerzita Mateja Bela,
Fakulta humanitnych vied, (119 p.), 2012a.

5. Bendikova E. (2012pslabeny pohybovy systém Zien a jeho Uprava pofybprogramomUMB FHV B.
Bystrica, (99 p.), 2012b.

6. Bendikova E. (2011Nazory Ziakov na komunikaciudite/a telesnej a Sportovej vychoyin:] Physical
education and sparETVS UK Bratislava 201INe 3, pp. 18-23.

7. Horvéth H. Attila (2011)nformdlis tanulasBudapest, Gondolat Kiadd, 86 p.

8. Chovanova E. (2010)rove: kinesteticko-diferencimych schopnosti s wloou netradinych hier a cvieni
10-roc¢nej populécidin:] Pohyb deti: zbornik recenzovanych vedeckych pKepganline], PreSov, PreSovska
univerzita, pp. 13-18.

9. Zsolnai Jézsef (1998 pedagdgia Uj rendszere cimszavaktigudapest, Nemzeti Tankdnyvkiado.

WEBOGRAFIA
http://mwww.cedu.niu.edu/reps/Document/Midwest Crarfee_Papers_part2.pdf (Utolsé elésbég: 2012. 10. 05)

32



